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THANK YOU TO OUR CORPORATE AND INDIVIDUALS SUPPORTERS

The 'UC Davis Graduate School of Management acknowledges and appreciates the many special

individuals and corporations who have given their support in the last year.*

CORPORATE SUPPORTERS

Agilent Technologies

AgraQuest, Inc.

Akers Capital LLC

All Creatures Veterinary Hospital
American River Ventures, LLC
Anonymous

Associated Students of Management
AT&T

Automatic Bay Controls

Barclays Global Investors

Boutin Gibson Di Giusto Hodell Inc.
Cakebread Cellars

Capital Valley Ventures, LLC
Centurion TeleAudits

CFA Society of Sacramento

Charles Schwab & Co. Inc.

Chemical Systematics International CSI
Clarke V. Filippi, DDS

CleanStart

Community Foundation of the Napa Valley
Comstock's Business Magazine

Davis Ace Hardware

Deloitte

DLA Piper US LLP

Douglas, Curtis & Allyn, LLC

eBay Inc.

Elsevier

Fenwick & West LLP

Fidelity Investments Fund

First Northern Bank

First US Community Credit Union
Franklin Templeton Investor Svcs, LLC
Gael Partners

Genentech

Google Inc.

Harrison Construction

Hester Roofing

Hewlett-Packard Company

IBM Corporation

30 « WINTER 2008

Intel Corporation

Johnson & Johnson

Kaiser Permanente

KPMG LLP

Levi Strauss & Company
Lockheed Martin Corporation
Lorber Kamai Consulting Group
Margie E. Murdy Foundation
Marsh USA

McClellan Technology Incubator
McDonough, Holland & Allen PC
Murphy Austin Adams Schoenfeld LLP
Northern Trust Corporation
Northrop Grumman Corporation
NSTAR

Nugget Markets, Inc.

Pacific Gas & Electric Company
PASCO scientific

Patagonia
PricewaterhouseCoopers LLP
PRIDE Industries

Prosper Media LLC

SAFE Credit Union

Saldanha Family Foundation

SBC Communications Inc.

Silvers HR Management

SunWest Foods, Inc.

The Sacramento Bee

U.S. Bank

UC Davis Health System

Veserat Consulting

Vision Service Plan

Wachovia Corporation
Washington Mutual

Waste Connections, Inc.
Wellington Management Co., LLP
Wells Fargo

Wine Industry Symposium Group
Zurich North America

INDIVIDUAL SUPPORTERS
Roger Akers & Carole Waterman
William, Jr. & Jean Allewelt
Anonymous

Anonymous

Kevin M. Bacon

Wayne & Jacque Bartholomew

Nicole Woolsey Biggart
& James F. Biggart

Steve E Bouck

David S. Bunch

Judith Callen

Greg & Dean Chabrier
Michael C. & Renee Child
James R. & Georgia Corbett
Richard C. & Joy M. Dorf
J. Terry Eager

Robert A. Fox

Mike & Shirley Helm
Javed Igbal

Roy & Edith Kanoff
Virginia Kelsch

Kathy Klenzendorf

Sotiris Kolokotronis
Vanessa Lo

Pamela Marrone

Michael McNelly

Robert W. & Helga Medearis
David E Petroni

Hal & Carol Sconyers
Jerry J. Suran

Frank & Kim Washington
Gabe Wolosin

Shon H. Yang

*Gifts received between July 1,
2006, and June 30, 2007.



NEWS TICKER

NEWS TICKER

NEWS TICKER

NEWS TICKER

Eighth Annual UC Davis Wine Executive Program Uncorks in March

by Tim Akin

With wine becoming more of an everyday
beverage in many U.S. homes and gaining
traction in emerging markets, winemakers
and vineyard owners worldwide are more
optimistic than ever about the future of
the industry.

Looking ahead, U.S. producers face stiff
competition from imports while rapid-fire
consolidation and an ever-changing regula-
tory landscape are presenting opportunities
and pitfalls for every player in the industry.

Against this backdrop, the Graduate
School of Management and the Department
of Viticulture and Enology will host the

eighth annual UC Davis Wine Executive

Led by renowned UC Davis faculty and
experienced guest lecturers, the curriculum
includes in-depth sessions on financial
management, winemaking practices,
marketing and branding, cost analysis
and control, legal issues, the latest grape
and wine research, and operating modern
wineries and vineyards.

Over the past seven years, more than
370 professionals involved in all facets of
the wine business have benefited from

the program. With a broad national and

2008, UC'D_gvi_s

international blend of attendees, the course
offers an interactive forum for sharing best
practices as well as an opportunity to forge
valuable connections that continue long
after the program.

“The UC Davis Wine Executive Program
is top notch,” said 2007 attendee Robert
Fowles, director of finance and administration
of Opus One Winery. “The instructors are
experts in their fields and the diversity of
attendees makes for a great program. As

someone returning to the wine business after

seven years, it was an ideal way to re-engage
myself in the industry.”
Supporters of this year’s program include

Program from March 9-13 in Sacramento. gold medal sponsors Diageo Chateau & Estate

Executive RBrogranty,

Blending the business and science of Wines, Wine Business Monthly, Wines & Vines,

winemaking, the professional development March 9-13 « Sacramento, Calif. and American AgCredit; and silver medal
. INE . )

course focuses on the knowledge and skills Exyml,\!”vg For details on the curriculum, sponsors Silicon Valley Bank, Rabobank

that are critical to success in the art of 2008 faculty and to register, visit International, BMO Capital Markets, Union

making and selling wine.

X

Bank of California and Prudential. %

Roberta Kuhilman Named Director of Development and Alumni Relations

Roberta Kuhlman joined the Graduate
School of Management last September
as director of development and alumni
relations, overseeing the GSM Annual
Fund, the Business Partnership Program
and assisting students with class gift
campaigns. She works directly with our
alumni and Alumni Association Board,
students, and our Business Partners.

“1 am thrilled to be involved at the School
during this time of growth and opportunity,”
Kuhlman said. “Alumni have always been
an important part of our community. | hope
to encourage a broader base of graduates
to deepen their connections to their alma
mater and to invest in it in diverse ways.

“With the success of our Bay Area
Working Professional Program, the School
is becoming more involved in the Bay Area,”
she continued. “We will be expanding the
Business Partnership Program in that region,
as well as in companies where our alumni
are employed.”

Kuhlman brings more than 20 years of
experience to the position. Most recently,

at the UC Davis Office of Research, she
was responsible for budgetary and fiscal
management of a federally funded inter-
national research program and a student
fellowship initiative. She also worked at
the university’s College of Agricultural and
Environmental Sciences.

Before coming to UC Davis, Kuhlman
was a consultant following a successful
career at Levi Strauss & Co. in San Francisco.
As a program and project manager at Levi
Strauss, she led change initiatives and new
programs in customer service and supply
chain management.

Kuhlman earned an undergraduate
degree in marketing at California State
University, Fresno, and an MBA at San
Francisco State University. An active leader
in her community, she serves on the
Willett Elementary School PTA
executive board and as a com-
mittee chairperson for her
synagogue. She is a former
member of the University
Farm Circle board of

directors. Kuhlman lives in Davis with her
husband and their 11-year-old daughter.
“We are delighted to have Roberta on

our team,” said Anya Reid, assistant dean
of external relations and development.
“The School is enjoying increased recogni-
tion for the excellence of our programs
and looking forward to continued growth
in a wonderful new home. With her pro-
fessional background and her ability to fos-
ter community and commitment, Roberta
is playing a critical role in building our
future.” %
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The Graduate School of Management's
Bay Area MBA Program for Working
Professionals showed strong growth in
its third year and made a significant
contribution to record fall enrollment
of 30,685 at UC Davis.

In fact, the School’s two part-time Work-
ing Professional MBA programs, offered in
Sacramento and the Bay Area, accounted
for 20 percent of UC Davis’ overall enroll-
ment increase.

Assistant Dean for Student Affairs James
Stevens said the School is delighted with
the response to the Bay Area program,
which has been offered in San Ramon
since 2005 and is one of almost a dozen
executive MBA programs in the area.

Last year the program enrolled 54 new
students and had total enrollment of 94;
this year it added 77 new students for a
total enrollment of 165.

Stevens said a “full-court” marketing
press in the Bay Area and more informa-
tion sessions for prospective students con-
tributed to a growth in applications from
100 to 144. Business giants—like Chev-

ron, Intel and Cisco Systems—that sent one

NEWS TICKER
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Bay Area MBA Program Helps Boost Record UC Davis Enroliment

NEWS TICKER

The San Francisco Bay Area MBA Program for Working Professionals incoming class of 2007.

employee to the program in its first year
are now sending two or three, he added.
“We were optimistic the program would
reach full enrollment by year four,”
Stevens said. “It's been wildly successful.”

The Sacramento Working Professional
MBA program now has 184 students.
Enrollment in the full-time MBA pro-
gram increased from 106 last fall to 112
this year. 7

The UC Davis Graduate
School of Management’s
Innovator and Web site
recently earned bronze medal
awards as outstanding com-
munications from the Council
for Advancement and Support
of Education (CASE) District VII,
which represents institutions
in the western region of the
United States.

The district’s annual Awards
of Excellence were announced
in December at its annual con-
ference in Las Vegas. The Innovator
won a bronze—it's second in four years—
as third best in the category of external
audience newsletter/tabloid, and was
critiqued on the basis of content, design,
budget and overall effectiveness.
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The School’s Web site
placed third in the Web
sites/CD-ROM category,
which was judged on

appropriateness to
target market, user
experience, navigation,
creativity, use of
resources and results
based on goals.
e g o Committees of peers
from CASE District VII
institutions in Arizona,
California, Guam, Hawaii, Nevada
and Utah judged the entries.

CASE is the professional organization
for advancement professionals at all levels
who work in alumni relations, communica-
tions, fundraising, marketing and related
areas. It is the world’s largest nonprofit

Innovator and Web Site Win Outstanding Communications Awards

education association with more than
51,000 professionals on the staffs of its
member institutions. CASE’s international
membership includes more than 3,300
colleges, universities and independent
elementary and secondary schools in

the U.S. and 58 other countries. %
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Former Intel Vice President Named Executive-in-Residence

Agatstein Brings Emerging Markets Expertise to Class

by Tim Akin

Wilton Agatstein, Jr., a senior executive
with Intel Corporation who retired at
the end of last year, has been named the
Robert A. Fox Executive-in-Residence for
this spring.

With nearly three decades of global
experience in the competitive high-tech
arena, Agatstein will tap his deep under-
standing and expertise in emerging markets
to teach a quarter-long MBA course focused
on innovation for the developing world.

During his 27 years at Intel, Agatstein
established a proven track record of innova-
tion of production products. For the past
three years, Agatstein served as vice presi-
dent of Intel’s Sales and Marketing Group
and general manager of the chipmaker’s
Emerging Markets Platform Group.

Based at Intel’s Sacramento-area campus
in Folsom the past 15 years, Agatstein
frequently travelled around the world and
grew a passion for helping those in the
developing world with computing tech-
nology that fit their needs. He led teams
that rolled out tailored solutions in Cairo,
Sao Paulo, Shanghai and Bangalore.

Most recently, Agatstein was the driv-
ing force behind the strategy, definition
and successful shipment of the Intel-pow-
ered Classmate PC, a small, rugged and
personalized laptop for children in the
developing world.

Agatstein said he is excited to be the
second Robert A. Fox Executive-in-Residence,
following Russell Read, chief investment
officer for the California Public Employees’
Retirement System, who taught a course
on portfolio construction and risk man-
agement last spring.

Robert Fox, who led Foster Farms and
other major corporations for decades,
donated $350,000 to the Graduate School

of Management last April to help continue

the School’s tradition of attracting
seasoned executives—like Read and
Agatstein—to teach MBA students.
“This is an once-in-a-lifetime opportu-
nity to be able to bring my global inno-
vation experience to the classroom of a
nationally ranked business school in
the state | call home,” said Agatstein.
“Together, we will explore the reality
of innovation. | am confident that with
the expertise and energy of the students,
guest speakers, faculty and staff of
Graduate School of Management, we
will have a very interactive classroom

and a great learning experience for all.” %

Based at Intel’s Sacramento-
area campus in Folsom the
past 15 years, Agatstein
frequently travelled around
the world and grew a passion
for helping those in the
developing world with
computing technology that
fit their needs.

At a Bradesco Foundation elementary school in Sdo Paulo, Brazil, Intel Vice President

L. Wilton Agatstein, Jr. speaks through a translator to a young boy who is using the

Intel-powered Classmate PC.
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Bay Area Council CEO Kicks Off Executive Leadership Seminar

Jim Wunderman, the president and chief
executive officer of the Bay Area Council,
a business-backed public policy organization,
joined the UC Davis Graduate School of
Management as a visiting professor this
past fall quarter to teach a newly estab-
lished Executive Leadership Seminar in
the Bay Area MBA Program for Working
Professionals.

The seminar brings successful corporate
leaders to the Bay Area MBA Program to

teach important lessons from the frontlines
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of industry. Wunderman invited several
prominent industry and government
leaders to class, including senior execu-
tives from ClearChannel Outdoor, AT&T,
Mechanics Bank, Pacific Gas & Electric
and Chevron Corporation.

Wunderman became CEO of the Bay
Area Council in April 2004 and has led
the 60-year-old organization to significantly
increase its advocacy efforts. With support
from top executives, the council presents a

strong, united voice for hundreds of major

Launched this year, the seminar
brings successful corporate leaders
to the Bay Area MBA program to
teach important lessons from the

frontlines of industry.

BAYAREA\\\COUN CIL

employers throughout the nine-county
San Francisco Bay Area that employ more
than 495,000 workers, or one of every six
private sector employees in the area.

Before joining the council, Wunderman
split his career between the private and
public sectors, including stints at Providian
Financial Corporation, running his own
consultancy company and serving as chief
of staff for San Francisco Mayor Frank M.
Jordan and as a high-level advisor in San
Francisco Mayor Dianne Feinstein’s
administration. He also was a general
manager for Norcal Waste Systems and
Golden Gate Disposal Company.

In addition to his work at the Bay Area
Council, Wunderman serves on the boards
the Bay Area Economic Forum, the Bay
Center, the California Center for Regional
Leadership, California Pacific Medical
Center, the Community Advisory Board
for KB Home and Junior Achievement
of the Bay Area.

UC Davis has been a member of the
Bay Area Council since 2005. Nicole Woolsey
Biggart, dean of the Graduate School of
Management, was recently named to the
council’s board of directors, and is leading
an effort to encourage the campus com-
munity to offer its world-class research
expertise to the council in such areas
as clean tech, transportation, education,
engineering and environmental sciences. %

Bay Area Council CEO Jim Wunderman
taught the first Executive Leadership
Seminar for UC Davis Bay Area MBA
students this past fall, tapping his exten-
sive network to bring senior executives
from Chevron, AT&T, Mechanics Bank,
Pacific Gas & Electric and others to class

to share their experiences.
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UC Davis MBAs Network with Top Institutional Investors
Chartered Financial Analyst Society of Sacramento Hosts “New Frontiers” Conference

by Terésa Cutter ‘05

UC Davis MBA students and alumni had
the opportunity to rub shoulders with and
hear from some of the world’s most influ-
ential investment thinkers at a conference
last fall hosted by the Chartered Financial
Analyst Society of Sacramento, the region'’s
chapter of the CFA Institute.

The New Frontiers in Institutional
Management summit on Oct. 18 provided
a local opportunity to get in front of—and
eat lunch with—a who's who of top execu-
tives in the institutional investment industry.

The all-star lineup of speakers and
attendees included chief investment offi-
cers and managing directors from PIMCO,
Charles Schwab, Barclays Global Investors,
AXA Rosenberg, MSCI Barra, State Street
Bank & Trust, Fidelity and the nation’s two
largest public pension funds, both head-
quartered in Sacramento: the California
State Teachers Retirement System (CalSTRS)
and the California Public Employees’
Retirement System (CalPERS). Collectively,
these financial movers-and-shakers control
trillions of dollars worth of assets worldwide.

They gathered at California State Uni-
versity, Sacramento, for an open discussion
on the current liquidity crisis, how stocks
might be employed to meet a pension
plan’s liabilities, how private investments
ought to be incorporated in the asset
allocation decision, and declining opportu-
nities for international diversification in
today’s global economy. Environmental
technology expert John Preston from
MIT spoke about the energy crisis and
prospects for alternatives to oil and
implications for investment strategy.

The Graduate School of Management
worked with the CFA Society of Sacramento
to discount heavily the registration costs
for several UC Davis MBA students, giving
them a front-row seat and the chance to
network with leading managers in the
financial industry.

“This was an amazing

opportunity to learn from
senior professionals in the
field, to hear how each
presenter viewed the market,
and their insights into

possible future outcomes.”

—CHARLES TYLER
second-year MBA student

“This was an amazing opportunity to
learn from senior professionals in the
field, to hear how each presenter viewed
the market, and their insights into possi-
ble future outcomes,” said second-year
MBA student Charles Tyler, who spear-
headed the arrangement with the School
and the CFA Society.

Students later broke bread with the
likes of the chief investment officers of
CalSTRS and CalPERS, Christopher Ailman
and Russell Read, who combined manage
nearly a half trillion dollars worth of
investment assets. Talking with UC Davis

MBA students was familiar territory for

Read. He recently taught a class on port-
folio construction and investment risk as
the Robert A. Fox Executive-in-Residence
at the Graduate School of Management.
The CFA Institute is the global, not-
for-profit professional association that
administers the Chartered Financial Ana-
lyst® (CFA®) curriculum and examination
program worldwide, publishes research,
conducts professional development pro-
grams and sets voluntary, ethics-based
professional and performance-reporting
standards for the investment industry.
Finance Professor Brad Barber, direc-
tor of the UC Davis Center for Investor
Welfare and Corporate Responsibility,
said the partnership between the Grad-
uate School of Management and the
CFA Society of Sacramento gave UC
Davis MBA students unique access to
prominent decision makers in the finan-
cial services industry while introducing
the CFA Society to top MBA students
with talents needed in the sector. %

Alumna Terésa Cutter ‘05 is a vice president
of the CFA Society of Sacramento, and
external manager, fixed income with
CalSTRS. She also serves on the GSM
Alumni Association Board of Directors.

@ www.cfass.org
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by Marianne Skoczek
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School Welcomes Four New Faculty

YOUNG SCHOLARS FROM HARVARD, KELLOGG AND MARYLAND

Assistant Professor Ashwin Aravindakshan

n experienced marketing researcher and instructor,

Ashwin Aravindakshan’s research interests center on
industrial organization, pricing and promotion strategies,
competitive strategy, customer relationship management
and marketing channels.

His research on “The Effects of New Franchisor Part-
nering Strategies on Franchise System Size,” was published
in 2006 in Management Science, and a second study,

“Customer Equity: Making Marketing Strategy Financially
Accountable,” was published in the Journal of Systems Science
and Systems Engineering. His working papers include an
examination of continuous relationship states as they
apply to customer relations management, pricing related
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products in a competitive environment, and pricing
software services. Aravindakshan has presented his
research several times at INFORMS Marketing Science
conferences.

Aravindakshan received his Ph.D. in marketing from
the Robert H. Smith School of Business at the University
of Maryland in 2007, where he also taught undergraduate
courses on marketing principles and organization and
marketing research methods. He consulted for EduMetry,
an education sector assessment-services provider, on a
project that involved market determination, assessment
and targeting.



Assistant Professor Siobhan O’'Mahony

pen-source communities are founded on collaboration,

consensus decision making and shared knowledge. But as
they grow, how do these communities create formal organization
without closing off opportunities for participation?

Siobhdn O’Mahony’s pioneering research explores the evolu-
tion these burgeoning cooperatives, from the structured free-form
of Burning Man to open-source software production. As the
options for open-source governance evolve, new and unexpected
hybrids are emerging. One example is the Mozilla Foundation,
backer of the open-source Web browser Firefox, which operates as
a hybrid “corporate open-source project,” O’'Mahony explains.

A former assistant professor at Harvard Business School,
O’Mahony’s research examines the social, technical and legal
factors that influence cumulative innovation.

Her work has been published in the Academy of Management
Journal, Research Policy and Research in Organizational Behavior,

among other edited volumes. She has presented her research at

industry and academic conferences throughout North America
and Europe.

O’Mahony’s research, “Competing on a Common Platform,”
examines how more than 100 firms define grounds for cooperation
and contribute to a common and open technical platform while
creating a source of competitive differentiation. (Read about her
latest research on page 43.)

Before her assistant professorship at Harvard, O’'Mahony
worked as a consultant for Price Waterhouse (now Pricewater-
houseCoopers) and Electronic Data Systems. She has also consulted
for the Global Business Network and several Silicon Valley firms.

O’Mahony received her Ph.D. in management science and
engineering from Stanford University, a master of public admin-
istration with a concentration in science and technology policy
from the Cornell Institute of Public Affairs and a BS in industrial
labor relations with a concentration in organizational behavior

from Cornell University.

Assistant Professor N.V. Ramanan

Ramanan focuses his research on corporate

governance, financial reporting and disclosure
decisions, contract design and managerial compensation. His
research papers have examined the effects of valuation uncertainty
on contracts and an empirical analysis of the rationality of small
investors, among other topics. His work will add to the breadth
of research being done as part of the UC Davis Center for Investor
Welfare and Corporate Responsibility.

Ramanan presented his research on “Effects of Non-Contract-

ibility of Performance Measures” at the 2006 American Accounting
Association annual meeting. He has participated in the Chicago-

Minnesota Theory conference, the Journal of Accounting and
Economics conference, the American Accounting Association
annual meeting and the Journal of Accounting Research conference.

Ramanan received his Ph.D. in accounting information and
management in 2007 from the Kellogg School of Management at
Northwestern University. He has an MBA from the Indian Institute
of Management in Bangalore and a bachelor of science with a major
in mathematics from the University of Madras in Chennai, India.

While in the doctoral program at Kellogg, Ramanan was an
instructor in the undergraduate program and a teaching assistant
in the MBA program.

Assistant Professor Anna Scherbina

nna Scherbina joined the Graduate School of Management
from Harvard Business School, where she taught MBA

courses in finance. Her research is concerned with investment
management, capital markets, behavioral finance and empirical
asset pricing. She has studied why even seemingly sophisticated
mutual fund managers may irrationally hold onto stocks that
have decreased in value. Her most recent research looks at price
determination for luxury real estate.

Scherbina’s work has been published in the Journal of Finance
and the Quarterly Review, and she has been a reviewer for numerous

national and international academic journals. She has presented

her research at some of the world’s top business schools, including
Carnegie Mellon University, the London Business School, the Uni-
versity of Chicago Graduate School of Business, Erasmus University,
Harvard Business School and the Fuqua School of Business at Duke
University. She has also presented to the Board of Governors of the
Federal Reserve Bank.

Scherbina received her Ph.D. in finance from the Kellogg Grad-
uate School of Management at Northwestern University, where she
also taught a course on corporate finance. She has a BS in manage-
ment information from Polytechnic University in New York. %
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Demand for Soft
Skills to Grow

Recognized for her expertise

in organizational behavior and
research on identity and work,
Associate Professor Beth Bechky
helped organize a two-day forum
on future jobs skills at the Keck
Center in Washington, D.C., from

y May 31 to June 1, 2007. The forum,
Associate Professor “Workshop on Research Evidence
Beth Bechky Related to Future Skill Demands,”

was sponsored by the National Academies’ Center for Education

with support from the National Institutes of Health’s Office of
Science Education and the Russell Sage Foundation. The work-
shop brought together economists, sociologists, public policy
specialists and educators from across the country. The experts
shared their ideas, research methods and best practices used to
predict the type of skills they believe will be most marketable
in 2020. Research was presented on future demand for skills in
two large and rapidly growing employment sectors: profession-
al “knowledge workers” and low-wage service workers. Other
topics included globalization of work, methods to measure the
impacts of computerization on work, and education and train-
ing strategies to meet the future demand for specific job skills.
Bechky and other scholars agreed that “soft skills"—effective
self-management and interpersonal and written communica-
tion skills—will be in high demand by the year 2020. Several
participants noted that employers are already frustrated by the
lack of these skills among job candidates, particularly in science
and software engineering positions. Bechky also moderated a
panel of scholars who discussed the skills necessary for knowl-
edge work.

Bechky, who joined the Graduate School of Management
faculty from the Wharton School at the University of Pennsylva-

nia in 2001, was promoted to associate professor last fall. %
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Timing the Sale When
Buyers are Uncertain
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Professor Hemant Bhargava presented
a talk titled “Economics of Information

Structure: Timing the Sale when Buyers
have Uncertain Product Valuations,” in
October at the Center for Information
Technology Research in the Interest
of Society (CITRIS) at UC Berkeley.
a4 : CITRIS is a collaborative, public-private
Professor partnership of more than 300 faculty
Hemant Bhargava and thousands of students at four UC
campuses (Berkeley, Davis, Merced and Santa Cruz) with industrial
researchers from more than 60 corporations to create information
technology solutions for pressing social, environmental and
health-care problems. Bhargava’s talk focused on how products
are sold when customers are uncertain. Examples of these transac-
tions include advanced-purchased electronic tickets, smart cards,
mobile phone packages, Web hosting plans and other technologies
where firms sell their service/product in advance of consumption
and the consumer is uncertain how much of the service/product
they will use. Over time customers become more certain and
better informed about the products and their needs, so that a firm
can influence the information structure through its decision on
timing of the sale. According to Bhargava, it is commonly thought
that a firm that offers late selling suffers an information disadvantage
and experiences a loss in revenue compared to a company that sells
in advance of consumption. His research demonstrates that despite
this information disadvantage, late selling can benefit the firm when
customers’ demands vary and have substantial uncertainty. Bhargava
extended this analysis to cover products for which customers have
multi-unit demand, such as IT and telecommunications services.
He uncovered the same pattern: late selling—or ex-post pricing—
can outperform advance selling by better exploiting customer dif-
ferences for price discrimination when customers are sufficiently
uncertain. Using two-part tariffs (a service that has an entry fee and
then a set price per unit consumed) and three-part tariffs (a service
that has an entry fee and then provides a bulk amount to consume
for a set price), both of which are commonly used price discrimi-
nation tools for IT and telecom products, Bhargava argued that
the choice of tariff structure influences the relative superiority of
advance vs. late selling. He also establishes the price discriminating
benefits of three-part tariffs: a lean menu of three-part tariffs—one
with as few as a single item—can generally outperform longer menus
of two-part tariffs, and often do so while requiring far less detailed



information about consumer preferences. Bhargava's research has
applications in IT and telecom services, hardware and software
products (those with options to “upgrade”), supply chain (e.g.,
retailer contracts), marketing (e.g., sales force incentives, return

policies) and managerial accounting (e.g., compensation practices). %
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Dean Nicole
Woolsey Biggart

Building Better
Frameworks to Study
Market Behavior

Dean Nicole Woolsey Biggart
presented her research on market
regimes at the Conference on Capi-
talism and Entrepreneurship hosted
by Cornell University’s Center for

the Study of Economy and Society.
The two-day conference last September
featured world-renowned researchers
and experts in economics and soci-
ology from universities in Denmark, Sweden, France and the U.S.
Biggart presented a paper titled “Markets as Regimes: Explaining
Change and Stability, Competition and Consensus in Economic
Orders,” which she co-authored with Associate Professor Thomas
D. Beamish of the UC Davis Department of Sociology. Biggart
opened her presentation by explaining that sociologists view
market behavior primarily through an ecological, network or cul-
tural-institutional framework, and said that researchers tend to
rely on one theoretical framework over the others. Biggart and
Beamish contend that this is unnecessary. According to Biggart,
the solution to a problem of theoretical multiplicity is to develop
the notion of market regimes, a concept that builds on the strengths
of each theoretical approach as well as filling in unresolved gaps
left by one or the other. As a case study, Biggart and Beamish
examined the commercial construction industry, one of the United
States’ largest and oldest market-based industries, over two centuries
and found evidence of ecological, network and institutional forces.
Biggart argues that the logic described by each theoretical framework
helps explain three distinct market transformations that have occurred
in this industry over time. The key to her presentation was that no
single theoretical framework can explain these changes alone and
that integration is the key to a complete explanation of change

and stability, competition and consensus in any market context. %

CASTANIAS RETIRES AFTER 2

REIVIARKAD ARS O A

After 24 years at the

of the School since very
early in its development

and had a hand in every ”’;‘_—

major event and decision

Graduate School of

Management, Associate ‘, ¢

Professor Richard Castanias M {

retired on Jan. 1. He had o

been an active member \l
{

in its history.

“It was an honor to asso-
ciate with the Graduate
School of Management
from the time it was just
getting started and to
watch it mature—it's been an incredible experience,”
Castanias said. “I'm very interested to see where
the School goes from here, especially with the new

N

Associate Professor
Richard Castanias

building, which is a significant step.”

After serving overseas in the U.S. Army, Castanias
received his Ph.D. in economics from the Graduate
School of Industrial Administration at Carnegie-Mellon
University and was appointed assistant professor of
finance at the University of Washington in 1977. He
joined UC Davis in 1983, just two years after the then-
Graduate School of Administration opened its doors,
and he taught a variety of courses in finance and
international business.

During his two and half decades at UC Davis, Castanias
twice served as associate dean, from 1992 to 1996 and
again from 2004 to 2007. He was associate dean during
the launch of both Working Professional MBA Programs
(1994 in Sacramento and 2005 in the Bay Area), and he
played an important role in getting both programs off
the ground. He was associate dean in 1996 when for
the first time U.S.News & World Report ranked the
Graduate School of Management among the nation’s
top 50 business schools.

“Rick promises to be an active emeritus faculty member,"
said Dean Nicole Woolsey Biggart, who has been a
colleague since Castanias joined the School’s faculty.

“He has been a passionate faculty member and | have
invited him to continue to contribute to management
education at UC Davis.”

Castanias has plans to explore California while he
writes a novel set in an academic professional school.
As a serviceman in the Army he once traveled around

i’

Japan, penning several chapters of an unfinished book
about his time there. “Writing that was rewarding and
I hope for the same with this experience.” 7
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WOODRUFF NAMED ASSOCIATE
DEAN OF ACADEIV A AlR

Professor David Woodruff began his tenure as associate
dean of academic affairs last fall, taking over the reins
from Associate Professor Richard Castanias, who stepped
down from the position and recently retired.

“l hope we can continue to improve our standing as an
elite, nationally ranked business school that is nonetheless
small and has a strong sense of community,” Woodruff
said soon after his appointment, noting that one of
the most exciting changes at the School is “integrating
sustainability issues into our courses.”

As associate dean, Woodruff coordinates course sched-
uling and other academic issues for the Daytime MBA
Program, the Working
Professional MBA Programs
in Sacramento and the
Bay Area, and the Under-
graduate Technology
Management Minor.
Along with the faculty,
Woodruff also evaluates
new and existing courses
and helps to recruit new
visiting professors and adjunct faculty as needed.

In addition, Woodruff serves as director of concurrent

degree programs, overseeing the School’s interdisciplinary
studies, including MBA/JD, MBA/Engineering, MBA/MD,
other joint MBA degree programs, including those that
enable UC Davis graduate researchers and Ph.D. candi-
dates in the sciences to concurrently earn an MBA.

Woodruff joined the Graduate School of Management
faculty in as an assistant professor in 1990. He became an
associate professor in 1996 and a full professor in 2001.

Woodruff’s research focuses on the operations man-
agement of companies and organizations, including
capacity planning, scheduling, supply chain optimization,
materials management, inventory control, quality control
and distribution. He is an expert on production planning
under uncertainty, data analysis, and optimization and
data mining. He teaches courses on production and
operations management, management of information
systems, and the design and specifications of computer-
based information systems.

He was the past chair of the INFORMS Computing
Society, which is concerned with computer science, artificial
intelligence and their relationship to operations research
and the management sciences. He is currently the area
editor in methodology for the Journal of Heuristics. 77
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Engineering Success
through Smart Design

Work space design can make or
break a company’s productivity,
either inspiring innovation and
collaboration or stifling employees’
ability to work smarter. Thirty years
ago conventional wisdom held that
to create an environment that pro-
moted efficiency and comfort, work
Professor spaces needed to be neat and tidy
Kimberly Elsbach with no personal items cluttering
desktops. In their article “The Physical Environment in Organiza-
tions” published in the Academy of Management Annals (2008),
Professor Kimberly Elsbach and her co-author Professor Michael
G. Pratt of the University of Illinois at Urbana-Champaign, surveyed
the past three decades of research on office design and its impact
on the social and psychological behavior of employees. They
conclude that a single office space design doesn’t necessarily
accomplish all the goals a manager may have and that there are
trade-offs with any given configuration. Elsbach and Pratt contend
that managers should know the functional attributes of any given
design, which include instrumental, symbolic and aesthetic. The
authors identified three potential tensions that arise. The first
is interfunctional, or tension that occurs between functions, as
in the case of an office partition that has the symbolic function
denoting status to a manager, but is at odds with the instrumental
function of privacy (i.e., conversations in these cubicles are not
private). The second tension is interform, or two separate outcomes,
one desired and one undesired, that are the product of one func-
tional attribute. For instance, giving people the ability to control
their lighting will increase their sense of control over their work
environment which is an instrumental function, but such control
will lower their productivity on creative tasks. The third is intraform
tension, or an outcome that has a desired effect but also an unin-
tended consequence. For example, the use of physical markers
to denote “territories” of organizational groups or expertise can
encourage affiliation within that group, but at the same time can
be problematic when members are assigned to a work group they
do not identify with. Elsbach and Pratt argue that managers need
to be acutely aware of the tensions in the work environment and
should focus on what functional attributes can be improved given
their company’s work culture. %




Clinton’s
Tears Shed
Light on
Crying at
Work

Democrat Hillary
Rodham Clinton's
show of emotion
before the New

Hampshire presiden-

Professor Kimberly Elsbach and
Associate Professor Beth Bechky

tial primary—when

her eyes welled up
and her voice quivered in response to a voter’s question about
how she kept going on the campaign trail—is said to have
helped her at the polls. It also shed light on the issue of crying
on the job, which Professor Kimberly Elsbach has been study-
ing. Elsbach has been interviewing women about crying at work
and its repercussions as part of a larger effort to understand the
impacts. Elsbach was quoted in the Sacramento Bee, The New York
Post and other press reports related to Clinton’s crying episode.
Elsbach said the context of Clinton’s emotion moment was critical:
she had been the target of attacks in a recent debate; she was
responding on a very personal level to a personal question, and
she doesn’t have a reputation of being overly emotional, all of
which revealed a softer side of the senator that many voter’s hadn’t
seen before. But that’s not the typical experience women have when
they tear up on the job, according to Elsbach, who has started
a year-long analysis with Associate Professor Beth Bechky to
better document the career impacts of crying. Elsbach said she has
been surprised at how severe women felt the consequences were,
some reporting that their tears had cost them promotions, plum
assignments and coworkers’ respect. While many studies show
that women are more likely than men to shed tears during the
workday, Elsbach plans to further investigate the circumstances in
which crying may or may not be damaging professionally. Elsbach
is concerned that some managers, who feel crying is unprofes-
sional, may be underusing good performers because their tears
have been misinterpreted as emotional instability. One of her
preliminary observations concerns the amount of time and
energy women spend trying not to cry in front of people at
work—running out of meetings, holing up in the office with

the door closed, or hiding in a bathroom stall. “It's an enormous
burden women have that men don't have,” she said. She explained
that crying is perceived more positively if it is viewed as sincere
rather than manipulative, and if it seems justified, such as the
result of bullying. Hillary’s tears appear to have been seen as
both sincere and justified, Elsbach said. %

Improved Corporate
Governance Reduces
Auditing Fees

Professor Paul Griffin and his co-
authors David Lont and Yuan Sun

of the School of Business, University
Otago, Dunedin, recently presented
their article “Corporate Governance
and Audit Fees: Evidence of Counter-
vailing Relations” at a joint symposium
hosted by the Journal of Contemporary

Professor Paul Griffin

Accounting and Economics and Auditing:
A Journal of Practice & Theory at the Hong Kong Polytechnic University
in January (pictured). Griffin and his co-authors contend that increased
spending on governance—including auditing—enhances the quality
of financial statements and internal controls for a company. They
found that the increased spending on governance has an opposite
effect on auditing costs (via fees) in the long term—it reduces
auditing costs to below what would be a much higher fee. In their
study, Griffin, Lont and Sun derive and test an economic framework
that describes the relation between corporate governance and
auditing fees paid by companies. The framework shows that auditing
and governance are co-determined by a fee-increasing relation
because auditing services provide a means to attain better governance,
and a fee-decreasing relation because auditors incorporate the
benefits of better governance in pricing their services, passing savings
on to the companies that must be audited. The authors have tested
their framework in the wake of Sarbanes-Oxley legislation, which
imposed substantial cost on many companies to strengthen
governance, including increased spending on auditing and internal
control. After controlling for this increased spending, the researchers
conclude that better governance reduces the cost of auditing. Their
framework explains that this offset occurs because even though
better governance (including auditing) is costly, it also enhances
the quality of financial statements and internal controls, which
enables auditors to decrease audit and control risk resulting in
reduced fees. The audit fee offset for the typical large company

is more than $500,000.

Professor Griffin and his colleagues also presented their research
at the Annual Academic Seminar on Corporate Reporting & Gover-
nance last September in Irvine, Calif.; at INSEAD in France last
October; and at the Israeli Institute of Technology in Haifa in January. %

Download the paper @

http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1069480 '
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Inspiring Networks
of Innovation

Associate Professor Andrew
Hargadon, director of the UC Davis
Center for Entrepreneurship, and
his team held the first Environmental
Health Entrepreneurship Academy
at the Tahoe Center for Environmen-
tal Science in Incline Village, Nev.
The five-day intensive program from
June 25-29 focused on strategies to

commercialize research projects and

Andrew Hargadon . .
innovations. The attendees were

Superfund Trainees who are graduate students or post-doctoral
researchers in such fields as biomedicine, atmospheric science,
engineering, environmental toxicology and pharmacology.
Attendees—who came from Columbia University, University
of Washington, University of Kentucky, UC Berkeley, UC San
Diego and other top research institutions—teamed up on projects,
worked with mentors and had their presentations critiqued by
venture capitalists. The academy received funding from the National
Institute of Environmental Health Sciences’ Superfund Basic
Research Program and the U.S. Environmental Protection Agency.
UC Davis Center for Entrepreneurship’s Business Devel-
opment Intensive Program, a five-day program to increase the
knowledge and skills of research scientists and engineers in

technology commercialization and new business development,
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was successfully held at another university for the first time.
Hargadon gave the opening presentation at Portland State
University, where the program was held Aug. 26-30 for 25
Portland State business students and scientists from the University
of Oregon, the Oregon Nanoscience and Microtechnologies
Institute, the Oregon Health Sciences University and other
research institutions in the state.

Hargadon served on a panel of industry experts at the 13th
annual National Instruments Week on Aug. 7 in Austin, Tex.
NIWeek is the industry’s premier event covering virtual instru-
mentation and graphical system, bringing together engineers,
scientists and educators from around the world. Hargadon spoke
and answered questions about innovations, how they come to
fruition and how they become a market success. From Austin,
Hargadon traveled to Chicago to deliver the keynote address at
the International Energy Program Evaluation Conference on
Aug. 14. The conference is a biennial professional forum for
presentations and discussions about energy programs with the
goal of conserving natural resources and reducing greenhouse
gas emissions. Hargadon talked about advancing energy efficiency
technologies to the market, including the need to design better
businesses around existing energy technologies.

Hargadon visited Britain last May to present his research on
“The Networks of Innovation” at the Imperial College London,
the Advanced Institute of Management Research and Oxford’s
SAID Business School. He returned to Imperial College London in
January to kick off the STIR (Simulator, Teach, Incubate, Research)
lecture series for Design London, a joint project between Imperial
College and the Royal College of Art that combines design and
innovation knowledge. The lectures addressed the core areas of
Design London from conducting research and incubating new
business ideas to innovation technology. In his talk, “Transforming
Creativity into Commercial Success: From Edison to the iPod
Touch,” Hargadon discussed the patterns and the role of design
in innovation and encouraged the audience to think critically
about what they are designing and the networks of information
that surround the product. Hargadon recently accepted an invi-

tation to serve on the Design London Advisory Board. %



Leadership in Open Source Communities:
Democracy vs. Bureaucracy

Assistant Professor Siobhdan O’Mahony teamed up with Assistant
Professor Fabrizio Ferraro of the University of Navarra, Pamplona,
Spain, to conduct a two-part study that relied on ethnographic
and quantitative methods to understand how an open-source
community developed a stable governance model over a 13-year
period. Their work was published in the October 2007 issue of
the Academy of Management Journal. The scholars’ investigation
focused on the Debian Linux community, which produces a free
and open-source version of the Linux operating system. Their
research examined how this grassroots community dealt with the
problem of leadership in the absence of any pre-existing hierarchical
structure. O’'Mahony and Ferraro’s research shows how a seemingly
non-hierarchical community that exists outside of formal hierarchi-
cal bureaucratic structures developed a shared notion of authority
and a system of governance. In the case of Debian Linux, gover-
nance emerged through “grassroots” development (or bottom
up) and evolved over time, rather than through the design of

a formal bureaucratic system (top down system). By blending
directly democratic mechanisms with bureaucratic structures,
the community created a viable organization that could adapt
with members’ needs. Individuals who became leaders did not
do more technical work than others, but were more likely to
engage in informal coordinating efforts across the community
and link individiuals’ efforts to larger collective goals. These findings
have implications for others seeking leadership in laterally orga-
nized projects or communities: the impact that your work has

on others and your ability to connect people to the goals of the
project may be more important than the effort you devote to

the project.

Managing Ambiguity in Market-Based Projects

O’Mahony recently completed a paper titled, “Nexus Work:
Managing Ambiguity in Market-Based Creative Projects,” co-
authored with Elizabeth Long Lingo, research associate at the
Curb Center for Art, Enterprise and Public Policy at Vanderbilt
University. This collaborative work was recognized at the Fourth
Annual Research Conference on “Creativity, Entrepreneurship
and Organizations of the Future,” a Harvard Business School
Centennial Colloquium held in December. It was one of 10
papers out of 100 accepted into this elite colloquial series. The
authors explored how music producers in Nashville manage
ambiguity when bringing a creative project to market (e.g., a
song, pitch package or album). As entrepreneurs, producers
must integrate contributions from many different types of
experts to create a coherent creative product without the benefit
of hierarchy or the infrastructure that a single organization
provides. Producers are at the hub of a network that includes
musicians, engineers, song writers, publishers, artists and labels.
With a field study, O'Mahony and Long-Lingo examined how
producers accomplished this task and found that they frequently
encountered three sources of ambiguity: an ambiguous quality
metric (what makes a hit?); ambiguous occupational jurisdictions
(who should do what?); and an ambiguous production process
(how should the work get done?). By examining the work
practices producers used to respond to these sources of ambiguity,
the authors build a theoretical framework to help understand

how people in the nexus role bring a creative project to fruition

in a market. %
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California Wine-
makers Optimistic
about the Future

Professor Robert Smiley, director
of wine industry studies, presented
his analysis of the current state
and future of the wine industry
to executives and financiers at the
15th annual Wine Industry Financial

Symposium last September in Napa,
Calif. Smiley based his presentation
on his annual survey of wine pro-
fessionals, now in its 16th year, which included responses from
104 wine producers, wine grape growers, distributors, retailers
and lenders. It is the largest study of its kind in the wine
industry. He also conducted in-depth interviews with chief
executive officers and senior executives of 26 major wine oper-
ations, including growers, wine producers and distributors.
According to Smiley’s findings, both winemakers and vineyard
owners predict higher profitability over the next two years in
the California wine industry. During the next three years, the
survey participants believe the major challenges to growth in
wine sales will be increased government regulation, global
competition and consolidation of wine retailers and distribu-
tors. Both winery owners and grape growers predicted that the
greatest growth in consumer demand and resulting sales will
be seen in pinot noir, followed by pinot grigio and chardonnay
wines. A decline in sales was projected for white zinfandel.
Finally, many in the industry say that environmental issues

will top industry concerns in five to 10 years. %

Download the study @

www.gsm.ucdavis.edu/2007/winestudy
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Nonprofits’ Financial
Reports Benefit
from Oversight

Assistant Professor Michelle Yetman
presented two papers at the annual
American Accounting Association meet-
ing in Chicago last August. The first,
“Effects of Governance on the Financial
Reporting Quality of Nonprofit Organi-
zations,” was co-authored with Professor
Robert Yetman. Yetman described how
stakeholders use nonprofit financial
information for their investing, contracting and regulating decisions.
Stakeholder decisions are directly affected by the quality of the
underlying financial information provided by the nonprofit. She
concluded that oversight and monitoring provided by auditors and
municipal bond lenders and associated intermediaries have positive
effects on nonprofit reporting quality. She contended that attempts
to enhance the monitoring and oversight of nonprofits can lead to
higher quality financial reports, particularly if those efforts involve

auditors or market participants such as lenders.

Price Effect of Capital Gains Tax
on U.S. Cross-Listed Stocks

Yetman also presented “Capital Gains Taxes, Pricing Spreads and
Arbitrage: Evidence from Cross-Listed Firms in the U.S.,” a study
she co-authored with Assistant Professors Jennifer Blouin and Luzi
Hail of the Wharton School at the University of Pennsylvania. Their
research examines how shareholder-level taxes affect the pricing

of stocks that are simultaneously listed and traded on multiple
exchanges around the globe. Specifically, their study showed how
an unexpected reduction in U.S. capital gains taxes as a result of the
1997 federal budget accord changed the pricing of foreign firms’
U.S. cross-listed shares compared to the underlying equities listed
in their home country. The reduction in the capital gains tax rate
increases expected after-tax cash flows of the U.S. cross-listed stock
held by U.S. individual investors, and thus should have a price
effect. Home country shares generally do not react, creating a pricing
spread. When costs of arbitrage are low the pricing disparity quickly
dissipates. Yetman explained that they did not find consistent evidence
of the lock-in effect, which predicates a decrease in prices attributable
to a surge in volume for U.S. cross-listed shares with greater accrued
taxable capital gains. Their findings suggest that an exogenous U.S.
shock targeted at U.S. tax clientele can reverberate in international

asset prices and affect foreign firms’ cost of equity capital. %



GRAND OPENINGS

Alums Target Upscale Markets

INNN1VY

Within a few weeks after receiving their MBA degrees last June, two graduates of the Sacramento Working
Professional MBA Program realized a second dream with the grand opening of a new business. In downtown
Sacramento, Mark Otero served his all-natural gourmet yogurt to more than 350 delighted customers at
mochii, an 800-square-foot, pink and lavender shop hailed as “the latest twist in Sacramento’s frozen-yogurt

wars.” Just a few miles down the highway in Elk Grove, Landon Tymochko was having a doggone good time

at the opening of Camp Bow Wow, his upscale doggie daycare and boarding service.

Mark Otero Sprinkles
Social Networking
Over Yogurt Success

Mark Otero '07 and his wife, Dr. Julie Ku, are thrilled with the success of their midtown Sacramento
gourmet frozen yogurt café, mochii, which has helped fund Otero’s new Web venture, KlickNation.com.

ust six months after the successful opening of Mochii

last July, a gourmet yogurt cafe in midtown Sacramento,
alumnus Mark Otero ‘07 rolled the momentum—and prof-
its—from the store into the launch of KlickNation.com, a
Web 2.0 social networking application.

(But first, a word about Otero’s groundfloor venture:
mochi is a sweet Japanese rice dough offered as a topping
at the yogurt store, where the eclectic mix of flavors includes
green tea matcha and peachy zangy goodness. Otero added
the extra “i” to trademark the name.)

In a small office above the busy Mochii, Otero and two
partners have forgone both sleep and a (real) social life to
grow KlickNation. By early February, more than 750,000 mem-
bers had joined the site’s network. The company’s products
include the first real-time dating application, You and Me,
available on Facebook.

Landon Tymochko Fetches a Franchise
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In January Otero presented KlickNation’s applications and
utilities at Google's headquarters with Hi5.com, the Web’s third-
largest social network. He anticipates being a pilot launch partner
for Google’s new social networking platform. He is also working
closely with MySpace and Orkut.

Before jumping into entrepreneurial life, Otero spent seven
years as an investment fund manager at Franklin Templeton. He
had previously launched a tech start-up but realized he needed
to shore up his business knowledge and skills. “I joined Franklin
Templeton—and later enrolled in the MBA program—to get that
experience,” he explained.

“These days I'm running on the thrill of doing exactly what |
want to do,” said Otero, who sees many more clicks ahead for
KlickNation. As for Mochii, Otero is already planning to redesign
the store—and to bring his frozen delight to additional locations.

www.mochii.com
/@ www.KlickNation.com

You could say that Landon Tymochko’s life has gone to the dogs.

former Army artillery officer, Tymochko began his
civilian career in 2002 at the E. & J. Gallo Winery.
Today as a project manager in Gallo’s supplier development
group, he is responsible for “purchasing everything that is
used to make the wine but the grapes.”

Tymochko enrolled in the Sacramento Working Professional
MBA program in 2004. For the next three years he traveled
120 miles round trip twice a week from his home in Modesto
to attend classes in Sacramento.

Life was full and it became busier still in July 2005 when
Tymochko and his wife, Deanna, realized that their love for
animals could carve a niche in the booming $41 billion-a-year
pet economy. They formed a corporation, True North Ventures,
and signed a franchise agreement with D.O.G. Development
to open the West Coast’s third Camp Bow Wow.

The doggie daycare and overnight boarding camp offers

“a fun and safe environment for dogs to play, romp and receive
lots of love and attention,” said Tymochko. “It's a wonderful
alternative to traditional boarding kennels.”

His MBA experience was invaluable
to starting the new venture: “We began
negotiations on our building as | was fin-
ishing my real estate course,” he said, “and
we signed the lease as my new and small
business ventures class drew to a close.”

Since the first campers trotted through
the doors last April, Camp Bow Wow has
received rave reviews. As the “head ranger,”
Deanna Tymochko supervises a staff of eight.”
Landon continues to advance at Gallo, leading
the camp’s marketing efforts and managing
the finances during evenings and weekends.

Landon Tymochko ‘07 provides
top care for canines at his recently
opened Camp Bow Wow doggy
daycare and boarding service

in Elk Grove, Calif.

“It's been an adventure, but a good one,”
he said. His dogs, Lilly and Daisy, are sure to
bark to that.

,@ www.campbowwow-elkgrove.com
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SPOTLIGHT | by 7im Akin

ALUMNI

John Argo Powers Up Bloo Solar

NANO-SIZED “BRISTLES” COULD REVOLUTIONIZE CLEAN ENERGY

lumnus John Argo ‘04 likes to joke that he
launched the world’s first nanotechnology
start-up funded by red wine, and there’s a great
deal of truth to his tale about Bloo Solar, which is
beginning to turn heads in the clean energy industry.
For the past four years, Argo, who is chief operating
officer of Bloo Solar, and his co-founders have boot-
strapped the West Sacramento solar venture on about
$1 million in personal investments, some from his stake
in Crystal Basin Cellars, an award-winning winery in
the Sierra foothills. For Argo, Northern California
boasts fertile soil for both wine and high-tech.

As a visual to enlighten

potential investors about

Bloo Solar's nano-sized

technology, company
co-founder and COO
John Argo ‘04 (righ
totes a 10,000-time
model (foregmmﬁ) to

demonstrate the microscopic
light-capturing ‘bristles’
developed by fellow

co-founder and UC Davis i

postdoctoral researcher

Ruxandra Vidu, who is

Bloo’s director of research

and development.
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Bloo aims to make solar energy cheaper
and more efficient, and Argo believes the com-
pany's technology will eclipse the competition.

In recent years, the solar energy industry has
grown exponentially. Last year set a high mark with
314 megawatts of new solar capacity installed in the
U.S.—up 125 percent from 2006, according to the
Solar Energy Industries Association. A market worth
just $200 million five years ago topped $2 billion last
year and created 6,000 new jobs. And Wall Street has
invested heavily, betting on the growing global demand
for clean, renewable energy sources.

“What we are talking about is no less than
domination of the largest, fastest-growing energy
market that will exist in the 21st century,” said Argo,

who has two decades of experience at Hewlett-Packard
and Electronic Data Systems. “We're changing the rules
and will lead the industry.”

Bloo's Solar Brush™ technology creates billions of
nano-structured photovoltaic cells that are 90 percent
thinner and more energy efficient than traditional thin
film solar cells. Each nano “bristle” increases the light-
capturing surface area by 700 times compared to
conventional cells. The result: Bloo’s technology soaks
up more sunlight, producing more power.

“These tiny structures solve many problems that
prevent solar cells from being economical,” Agro
explained. “The idea is to create a ‘brush” where the
solar cells are 3-D ‘bristles’ rather than flat, which is
the approach everyone else takes. Our brush structure
has set the world-record for light capture—it’s our
competitive threat.”

What's more, in January Bloo Solar—formerly Q1
NanoSystems—Ilicensed the method to manufacture
the nano-sized technology, inking exclusive agreements
with UC Davis for jointly owned intellectual property
stemming from inventions both on and off campus.
The research was started by Pieter Stroeve, professor of
chemical engineering and materials science, and the
discoveries further developed in the company’s lab by
postdoctoral researcher Ruxandra Vidu, who joined
Argo as a co-founder.

“Our understanding of nanotechnology has allowed
us to use old equipment in new ways, creating advantages
in manufacturing and materials performance,” said Argo.

Bloo has deep roots at UC Davis. Argo met the
researchers at a mixer for students from the Graduate
School of Management and the College of Engineering.
His brother, Brian Argo, Bloo’s director of engineering
and a company co-founder, has a master of science in
chemical engineering from UC Davis and co-published
a paper with Vidu. The team placed second in the 2005
Big Bang! Business Plan Competition. They have since
expanded Bloo’s management, hiring president and
CEO Larry Bawden, founder of Jadoo Power, a leading
portable fuel cell company.

Argo said they are deep in due diligence with potential
investors and the future looks bright. “We have a ways to
go,” he noted, “but when the end is written, it will be
huge for us—and UC Davis.” %



Dear Fellow Alumni,
These are exciting times at the
Graduate School of Management—
let the construction begin! Your
School is on the move, literally,
and the new Gallagher Hall,
across from the Mondavi Center
for the Performing Arts, will
continue to solidify the strength

of the School on the national and international scale.

The strength of the School is multifold and a key part

of that is the alumni base and alumni association.

You can participate in this in two large ways. First, help

build your personal and professional network by attending

events, such as distinguished speakers at the School, alumni

socials, the annual Pier-to-Peer event in March in San Francisco

or one of the quarterly Alumni Strategic Provider Network

“Power” Lunches at the Sutter Club. This latter group is designed

to help alumni do business with each other across multiple service

industries. And don't forget to join the UC Davis GSM group

on LinkedIn (see page 48).

Second, your participation in the GSM Annual Fund, at

any level, is a valuable endorsement of the School and has a

powerful and immediate impact. Annual giving provides unre-
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John Argo ‘04
GSMAA Vice President-Operations

COO
Bloo

(916) 930-1939
john@q1nano.com

Vinny Catalano 97
GSMAA President
Area Vice President/

Client Consultant
Gallagher Benefit Services

Randall Fairchild ‘98
Economics/Mathematics Instructor
DeVry University/

Solar Florin High School

(916) 689-8600 x 6241
rstarrfairchild@gmail.com

Marina Hilborn Johansen ‘04
Project Manager

Resolution

(916) 448-5455
mjohansen@mhjgallery.com

(916) 366-6100, ext.111

vinny_catalano@ajg.com

Michelle Leyden Li ‘95
Director of Marketing & Strategic

Terésa Cutter ‘05 Planning
Investment Officer ZiLOG
CalSTRS (408) 646-5681
(916) 229-0247 MLeydenLi@zilog.com
teresa.cutter@calstrs.com

@cantr Bill Rhyne ‘95

(510) 219-5934
bill_rhyne@yahoo.com

Alumni Board Presidents Corner

stricted funds for our School, ensuring the flexibility
required to seize opportunities and allocate resources
to the highest priorities and needs.

Your gift also supports our GSM Alumni Association
Student Fellowships; helps subsidize alumni activities;
underwrites student programs; brings exceptional speakers
to campus; provides classroom enhancements; assists in
attracting high-caliber students and faculty; and increases

our School’s visibility. Your donation has a direct impact

on our national and international reputation.

Our Alumni Association is more than 2,100 members

strong and with the first class of Bay Area MBA program

students graduating in June, we will grow much more

rapidly in the future. Please continue your involvement

and contributions.

Best regards,

//’7%%

Vinny Catalano ‘97

President, GSM Alumni Association

Area Vice President, Gallagher Benefit Services

Dave Westphalen ‘94
Director

Eclipse Solutions, Inc.

(916) 565-2735
david_westphalen@hotmail.com

EX-OFFICIO MEMBERS

Kevin Anderson
ASM President
Daytime MBA Program
(916) 641-0115
Klanderson @ucdavis.edu

Amy Black

GSM Alumni Association Liaison

Sacramento Working Professional
MBA Program

RFP Project Manager

Marsh Risk & Insurance Services

(415) 823-3522

arblack@ucdavis.edu

UC DAVIS GRADUATE SCHOOL OF MANAGEMENT e« 47

Kristen Monahan

ASM Director of Alumni Relations
Daytime MBA Program

(917) 548-7859
kmmonahan@ucdavis.edu

Satish Ramachandran

GSM Alumni Association Liaison

Bay Area Working Professional
MBA Program

Software Quality Engineer

Varian Medical Systems

(650) 424-6454

sramachandran@ucdavis.edu

Mark Smith

GSM Alumni Association Liaison

Sacramento Working Professional
MBA Program

Legislative Advocate

CELSOC

(916) 441-7991

markosmith@ucdavis.edu
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ALUMNI

1986 David Russ: As Dartmouth College’s chief
investment officer, | continue to enjoy a successful
career: the college’s endowment reported a 24.3 per-
cent total return on its investment portfolio this past
fiscal year. Following this, | was interviewed by CNBC's
Erin Burnett—and it was very windy on the Green (see
video at www.gsm.ucdavis.edu/russ). (Russ spoke as a
Dean’s Distinguished Speaker at the Bay Area MBA
campus in San Ramon on October 26. See page 23.)

1987 Tony Espinosa: I'm enjoying family time,
staying healthy and success in high-tech, along with
travel excursions around the world.

1989 David Vincent: I'm managing the U.S. Crisis
Care Network. Our trained citizen volunteers respond
with law enforcement around the country to provide
on-scene personal support to people traumatized by
suicides, homicides, infant deaths and other daily trag-
edies. We help them take the first steps toward put-
ting the pieces of their lives back together.

1991 Cathinka Wahlstrom: In addition to my role
as client managing director for one of Accenture’s
large global financial services clients, | have taken on
the role as managing director for Accenture’s New
York Metro offices. Accenture is a global management
consulting, technology and outsourcing firm with
170,000 employees in 49 countries.

1992 Pam Allio: Life is full of work, kids, travel and
sports. I've been married to Greg for 16%2 years. We
have three great kids, all very busy. | worked full time

GET Linkedfin

JOIN SCHOOL'S ONLINE
SOCIAL NETWORKING GROUP

A powerful online networking option
is available to the UC Davis Graduate
School of Management community.
Join the nearly 500 alumni, students,
faculty and staff in the UC Davis GSM
Group on LinkedIn, a leading Web-
based professional networking tool.

Join our LinkedIn group @

/@ www.gsm.ucdavis.edu/linkedin

The UC Davis GSM LinkedIn Group
functions independently from our
Online Alumni Directory. There is no
connection between the two and the
information is not synchronized.

Please continue to keep your
GSM Online Alumni Directory
profile updated @

@ www.gsm.ucdavis.edu/alum/
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through the birth of my third child, then switched to
part-time consulting and volunteering. My work with
Valley Children’s Museum has been very rewarding for
the past 3 %2 years. Greg's and my start-up was also
rewarding and gave.me an opportunity to apply many
skills | learned at the GSM. | keep in touch with several
of my fellow classmates, and live close by to a few in
Danville, Calif. And yes, we remodeled our house in
Danville, too. We took our kids to Australia in April
and had a wonderful time. We plan a trip to Italy
before our daughter hits high school next year.

Monica Favre Kauppinen: | started a new position
as director of post-award and contract administration
for University Enterprises, Inc. (the auxiliary foundation
for California State University, Sacramento). My hus-
band, Geoff, is teaching at a K-8 school in El Dorado
Hills, Calif., where our daughter, Melitta, is in the
fourth grade.

Steve Tracy: I'm slightly less arrogant and more
mature...riding bikes...married and divorced ...
no kids but two great dog surrogates...fading out
of touch with the GSM and the business world as
I gain more experience in teaching.

1996 Tamara Pow: May 2007 was a big month.
Craig and | welcomed our third son, Owen, on May 14,
and Structure Law Group—the firm | founded with a
partner 2 1/2 years earlier—moved into beautifully
improved offices, three times the size of our previous
space. | am enjoying practicing real estate, business
and tax law and raising three wonderful boys.

1997 Michelle Kahler: | found my dream job—
twice—once in professional sports marketing and now
in the world of business consulting. Who knows what'’s
in store for the next alumni reunion? | found the man
of my dreams a few years ago and we'll be married

in spring 2008. After five years and three national
championships, | retired as a running back with the
Sacramento Sirens women'’s pro football team at the
end of the 2006 season—what an experience. | stay
active with sports, friends and family, and continue

to try to find balance in life—the peace between love,
happiness and fulfillment. | feel I'm on a good personal
and professional path with many wonderful relation-
ships to cherish. | feel fortunate to have had the

UC Davis MBA experience as a milestone in my life.

Debra Scherber: Work, work and more work, and
somewhere in there | had a sweet, little boy who is
now eight. Five years ago, | discovered a rare opportu-
nity: a start-up with a solid business idea that needed
some help. | am employee #2 and very excited about
how far the company has come and the prospects
for the future.

Byron Streitz: We've moved back to California to
get closer to six of our grandchildren. Cyndy’s massage
clients are delighted to have her back. I'm looking
forward to working with my daughter in residential
real estate.

1998 Phoebe Cameron: I'm finishing up a year of
traveling to New York City for a project. | ran into
Mary McGerity, who is relocating from the Big Apple
to the Bay Area. When I'm not working, I'm riding
and showing my horse, Bliss.

O N

Paige Ruffner: | am with IBM and just started my
fifth year on a local contract. My latest work was
exciting as we developed and implemented a culture-
change plan for a government intelligence organization.
On the home front, | married on October 6, 2006.

My husband, Peter, teaches ESL and English at a
community college. In addition to.my son, Evan, now
14, | welcomed two step-sons, Isaac, 11, and Joshua,
nine. The five of us now live in a new home-in Oakton,
Va. 2007 was truly an exciting year.

1999 Chris Carroll: Andrea, Jay and | moved to
Falls Church, Va., to begin our new assignment. Jay
will turn two in December and will have a little
sister join him that month, too. We like living in the
Washington, D.C., area and would love to hear from
other UC Davis grads in the region.

Gary Palmer: | taught Management.in
Biotechnology again in fall 2007 at the Graduate
School of Management.

Peter Shepherd: Sandy and | welcomed our son,
lan Zachary, into the world on October 25, 2006.

Bert Wallace: Summer 2007 has been an eventful
time. Our son, Michael, transferred to San Francisco
State, where he is majoring in Japanese and Asian
studies. Our daughter, Melissa, started her first year
at UC Santa Cruz, majoring in math education. In
mid-October | started as executive director for the
Integrated Solid Waste Management Initiative for
the Federal Republic of Nigeria. With funding from
public and private sources, we'll establish state-of-
the-art waste management facilities and operations
in four cities, including Ibadan, the second-largest
city in Nigeria. | plan to start a blog about the
project. Send me an e-mail if you're interested

in following the project.

2000 Tod Johnson: We moved to EIm Grove,
Wisc., in spring 2007 so that | could pursue a long-
time dream to work in Major League Baseball. |
am the application developer in the Milwaukee
Brewers' IT department, responsible for multiple
business applications.

2001 Robert Williams: | started my own
company focused on consulting and technology.

2002 Pete Anderson: | led the American delega-
tion to the Japanese program, The Ship for World
Youth. | also bought a townhouse, solving the problem
of what to do with all my time and money, and then

| fell into a job in the pharmaceutical marketing indus-
try. | continue to encourage my classmates to give to
the GSM Annual Fund (and I'm not finished yet).

Cy Aram: | have moved into a whole new knowledge
area for me—Six Sigma—and have many “ah-ha”
moments just like my time at the GSM. Who knows
where this will lead. I'm also dabbling in teaching on
the side. Boast not your birth, and cheers to all.

Brent Weeth: | relocated with Johnson & Johnson
from Vacaville, Calif., to Fair Haven, N.J. After spend-
ing the past 10 years in pharmaceuticals, | am now
working in the medical device and diagnostics sector
of Johnson & Johnson. The family has settled

in very easily in the Garden State.

CLASS
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Chris Jackson: After 10 years at Intel Corporation
learning engineering and then marketing strategy
for the large enterprise, | founded my own corpora-
tion, The Rowy Company, to serve the information
technology and business consulting needs of small-
and medium-sized businesses in the Sacramento
region. We focus on the legal, medical and capitol
lobbying industries. My long-term goal is to establish
a philanthropic organization to help homeless, indi-
gent and former ‘guests of the state’ clients learn
how to set up their own small businesses to break
the cycle of exclusion.

Joel Learner: After living in Reno, Nev., and working
as director of finance for a nonprofit radio network,
Immaculate Heart Radio, we moved to The Woodlands,
Tex., a suburb of Houston. I'm now CEO of Miriam
Technologies, collaborating with great people working
on some great custom software projects. The best part
of.my job is being able to telecommute from home,
where | can spend as much time as possible with our
growing family. We are now looking forward to
~ building our dream home as well as watching our

. kids grow'up just a little more each day. Professionally,
I'm enjoying the flexibility to put to work all the tools
I learned at UC Davis to help our business move into
areas unthinkable only a few years ago.

PIER-TO-PEER EVENT

Thursday, March 6 « 4:00 PM - 8:00 PM

The Waterhouse Restaurant,
Pier 7, San Francisco

Topic: Corporate Social Responsibility
and Sustainable Prosperity

www.gsm.ucdavis.edu/p2p

DEAN'’S DISTINGUISHED SPEAKER
Friday, April 4 - 4:30 PM - 6:00 PM
San Ramon Valley Conference Center

Tony Perkins, Founder and
Editor In Chief, AlwaysOn

rsup@gsm.ucdavis.edu

UC DAVIS CENTER FOR
ENTREPRENEURSHIP SUSTAINABLE
ENTERPRISE SPEAKER SERIES

Thursday, April 10 - 6:00 PM - 8:00 PM
Room 174, AOB IV (GSM) Building, UC Davis
Paul Hudnut, Co-Founder, Envirofit Intl.
http://entrepreneurship.ucdavis.edu/speakers. html

@ www.gsm.ucdavis.edu/classnote

Sonja Salzman: It's hard to believe that it's already
been five years since we graduated. | moved to New
Mexico after graduation and have worked in the
Environment Division at Los Alamos National Laboratory
ever since. | design and implement pollution prevention
and waste minimization projects. | also teach geology
courses at the University of New Mexico. The state has
awesome geology, so I'm able to take my students on
lots of amazing field trips. | miss everyone, and | hope
that things are great for the class of 2002.

Brian Weir: After searching for that perfect fit,

| finally found a job | am truly excited about. | am
working for a small company in Huntington Beach,
Calif., leading up their business development group
and helping the firm move to the next phase in their
product life. | also bought a house near the beach,
and to go along with the house and the beach lifestyle
| have adopted a beautiful golden retriever, Toby,
and his mommy, Amy. Amy and | will be getting
married on Labor Day. | also have been taking
improvisational comedy at a theatre/school in

West Los Angeles. Very exciting times.

D AR

ROBERT A. FOX EXECUTIVE-IN-RESIDENCE
WELCOME RECEPTION

Tuesday, April 22 « 5:30 PM - 7:30 PM

AGR Hall, Walter A. Buehler Alumni
and Visitors Center, UC Davis

Executive-in-Residence L. Wilton Agatstein, Jr.,
former Vice President of Sales and Marketing
Group and General Manager of Emerging
Markets Platform Group, Intel Corp.

rsup@gsm.ucdavis.edu

DEAN'’S DISTINGUISHED SPEAKER
Wednesday, May 14 . 5:30 PM - 7:30 PM

Activities and Recreation Center —
Ballroom A&B, UC Davis

Ed Mueller, CEO, Quest Communications
rsup@gsm.ucdavis.edu

BIG BANG! FINAL JUDGING
AND AWARDS CEREMONY

Wednesday, May 21 - 5:00 PM - 8:30 PM
Activities and Recreation Center, UC Davis
http://bigbang.gsm.ucdavis.edu/calendar/finale.html

Keith Sen: It took some getting used to without
school, but life has been good.

Karin Winters: Summer 2007 was busy. At the end

of July we moved to a larger house, still in Land Park in
Sacramento, and welcomed Benjamin William
McCollough on Aug. 4. Sam is happy to have a

baby brother.

2003 Jennifer Vogt: My return to Los Angeles
was a good move. | can't believe it's been a year at
DreamWorks; time has flown by. Shrek 3 and most
recently, The Bee, have been great successes!

2004 Nathaniel Meyr: | love the Northwest.
We bought a house in Seattle. Lisa is doing well
at the University of Washington business school.
T-Mobile is great. Hopefully you'll see some of my
work someday soon.

2006 Chris Ferreira: | made it through one
year in the Washington, D.C., metro area, and |
was promoted to senior underwriter, including a
15 percent raise. I'm planning to move back to
Oakland, Calif., in summer 2008. %

of Alumni Events

NEW ALUMNI WELCOME LUNCHEON
Thursday, June 12 < 1:30 AM - 1:30 PM

AGR Hall, Walter A. Buehler Alumni
and Visitors Center, UC Davis

rsup@gsm.ucdavis.edu

COMMENCEMENT CEREMONY
& RECEPTION

Saturday, June 14 « 10:00 AM - 12:00 NOON

Ceremony at Jackson Hall, Robert and
Margrit Mondavi Center for the
Performing Arts, UC Davis

Reception in Mondavi Center Studio Theater

12:00 NOON - 1:00 PM

DEAN'’S FALL WELCOME LUNCHEON
Friday, October 10 - 11:30 AM - 1:30 PM

UC Davis location to be announced
rsup@gsm.ucdavis.edu

DEAN’S DISTINGUISHED SPEAKER
Fall Quarter: Date to be announced

UC Davis location to be announced

Michael Mondavi, Founder,
Folio Fine Wine Partners

rsup@gsm.ucdavis.edu
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[J(:_""A Alumnus-John Argo

Graduate School of Management Powers Up BIOO SOIa_r

NANO-SIZED “BRISTLES” COULD

Top 30 MBA Program REVOLUTIONIZE CLEAN ENERGY
in the World for Social,

. . John Argo ‘04 likes to joke that he launched the
En\" ron mental Stewa I‘dSh | p world’s first nanotechnology start-up funded by

red wine, and there’s a great deal of truth to his

Beyond Grey Pinstripes 2007-2008 tale about Bloo Solar, which is beginning to turn
The Aspen Institute’s Center for Business Education ranks heads in the clean energy industry. For Argo,
the UC Davis MBA program among the top 30 in the world Northern California boasts fertile soil

for integrating issues of social for both wine and high-tech.

and environmental stewardship B bout John i
. . ead more about John in our
into curricula and research. Y °PINoTRIPES . .

Alumni Spotlight, p. 46.

Our most recent accolades also include:

* No. 2 in the world in Organizational Behavior,
and Top 30 MBA program in U.S.
(The Financial Times Global MBA 2008 survey)

* No. 6 in U.S. for preparing MBA students for technology,
Internet and telecom, as ranked by corporate recruiters.
(The Wall Street Journal/Harris Interactive, October 2007)

* Top 30 regional U.S. business school, as ranked by

corporate recruiters.
(The Wall Street Journal/Harris Interactive, October 2007)

* Top 50 MBA program in U.S. for entrepreneurship.
(Women 3.0 magazine, February/March2008)

Read more about our rankings on p. 9.
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